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Meeting Information
 Tuesday, April 28th at 5:30pm
 MURPHYS HOTEL,
457 Main St in downtown Murphys
 Dinner is $20 for both members and
non-members; $25 with dessert
 Water, tea & coffee are provided
 Additional beverages may be purchased

Agenda:
Check-in, network, visit showcaser
Introductions
Dinner & dessert
Speaker
Raffle and adjourn

This Month’s Topic:
Networking:
What * Why * When * How

Reservations:
PLEASE RSVP no later than Sunday,
April 26th by midnight
Best to RSVP online at: www.ccwnonline.org,
or use our email address:
CalaverasCountyWomensNetwork@Gmail.com

https://www.facebook.com/CalaverasCountyWomensNetwork

2015 Highlights
CCWN prides itself on growing women’s businesses through relationship referrals and trust building. You are always more
likely to do business with someone you know, like and trust or with someone that knows someone THEY know, like and trust.
This year we will continue to give each and every member multiple opportunities to share with us what they do. We will have
Our 2014
a member showcasing their products throughout the meeting each month AND we will have a member spotlighted in this
of Directors:
newsletter each month. Please contact ourBoard
new
Programs Director Lucky King to get your space secured!
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2015 Board of Directors
Terry McBride
President and
Public Relations,
Print Marketing
209-754-1775
tmcbride@wildblue.net
Gat Slor
Vice President/Secretary
209-965-7002
gslor@legalshieldassociate.com
Dana Pfeil
Treasurer
209-559-2513
dlowens1971@sbcglobal.net
Lucky King
Programs Director
209-728-8295
lucky@banderaca.com
Kerry Keeney
Website
209-743-5391
Kerry.keeney@yahoo.com
Arlene Gianelli
Membership
209-736-2971
gianelli@goldrush.com
Mary Phoenix
Facebook and
Public Relations, Electronic
209-840-7352
mphoenix@gmail.com
Steffanie Kaiser
Newsletter
209-768-5266
gcbysteffanie@gmail.com
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President’s Message
With spring come changes and once again we are
changing locations. I am sorry to say that Nicole of
Secret Crush has had to close her doors. I think that
we all enjoyed her quaint restaurant and delicious
food. I wish her the best of luck as she moves on to
another adventure and we all know that owning
and running a business can be an adventure.
Being a member of CCWN is a wonderful way to
make that adventure a little less intimidating and
more rewarding There are members that have
been in business for 10, 15, 20 years or more,
willing and happy to share their experience and
knowledge with you.
Remember to promote your business and specials
you are offering with CCWN at the meetings with
flyers, when introducing yourself or via Facebook.
Let the power of networking help you with your
marketing. That’s what we’re all about, making the
right connections.

2015 Charity Update
Harmony Ranch - Kelsey Markus reports that
she recently passed the Certification for PATH Professional Association of Therapeutic
Horsemanship which is the leading overseer for
therapeutic riding. This will help to validate the
value of what Harmony Ranch offers. In the
meantime, they are continuing under hiatus until
they have 3 months operating costs in the bank.
Kelsey also says to look for them at next
month's Calaveras county Fair where they will
be on stage assisting with the Junior Frog Jump
Competition.
I will be anxious to see how the horses herd
frogs! (LOL, just kidding...)
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Spotlighter continued –

Spotlighter
Arlene Gianelli
Member since 2013 Discovered Toys and the Rest
is History! Although Arlene
Gianelli has only lived in
Calaveras County for 25 years,
her husband was born and
raised here. When his dad became ill, they
returned to Angels Camp and moved into the
house that had been in the family for several
generations. In fact, Arlene's two daughters
who are now 20 and 16 are the 5th generation
to live in the Home.
Initially upon settling in Angels Camp, Arlene
continued working as a nursing home social
worker. When her oldest daughter was only 9
months old, Arlene was introduced to Discovery
Toys. Recognizing that the toys would help her
daughter learn as well as enable herself to be a
more involved mom, Arlene decided this was a
company she would like to be involved with and
became a consultant. A second daughter was
born, and both girls grew up playing and
learning with Discovery Toys products, and
were Arlene's official toy testers.
A combination of child development training
offered by Discovery Toys, and being involved
in the girls' preschool, led Arlene to develop an
interest in child development and she began
taking classes at Columbia College. Her focus
shifted from working with the elderly to working
with children. Currently, in addition to her
Discovery Toys business, Arlene works as an
instructional aide for Calaveras County
Department of Education working in their
special education preschools.
She credits her involvement with Discovery
Toys over the years for showing her the
importance of play in children's
development and school readiness.
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Arlene joined CCWN to meet other women in
business and to network. She values the friends
she has made and enjoys attending the monthly
meetings and spending time with her CCWN
friends. Her love of community and desire to
support it brought her to volunteer her time on
the CCWN board. As our Membership Director
she brings a wealth of understanding to the post
and is raising the standard for a successful
organization. THANK YOU ARLENE!!

Showcaser

Lucky King, Bandera of California

Raffle Prizes
We LOVE raffle prizes! Feel free to bring a gift
or several to each meeting and be sure to buy
your share of raffle tickets! Remember to add
your business card to the prize so your
business gets acknowledged. This is how we
raise funds to support our chosen charity! Buy
lots of tickets!

Taste of Calaveras
I would like to announce that Creative Catering
will be a part of the Taste of Calaveras on April
26th at Camps. Please come by and say hi and
take a bite!
Thanks,
Terry Richardson
Creative Catering
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Member Marketing / Messages

Member Highlight – Gat Slor

Bandera of CA

In the month of February, Gat Slor achieved
the level of Executive Director with
LegalShield for the first time, and she'd like
to thank the women in our network for all of
their support, prayers, cheerleading,
referrals, and a special shout-out to those
who have chosen to protect themselves and
their families with the LegalShield and/or
Identity Theft protection plans. She even
received this (unsolicited) testimonial from
one of our members who chose to protect
herself with LegalShield:

Quality Commercial Embroidery
Has a NEW LOCATION:
328 N. Main
Angels Camp, CA 95221
(Behind Country Cloth)
The phone number is still the same
(209) 728-8295
They offer Free Tours to ALL drop-ins.
Mention this posting for a 15% discount on
your next order.

"I was recently snagged in an internet scam
involving a face cream. I called my
LegalShield provider law firm and they
wrote a letter (the website for the product
had NO other way to contact them) to the
company. Today I received "refund order
notifications" for both products. Yay
LegalShield!"
Not protected yet? Find out more at:
http://www.legalshieldassociate.com/info/gslor

“Ultimately we know deeply
that the other side of every fear
is a freedom.”
Marilyn Ferguson
Contact Steffanie Kaiser for all your Mother’s
Day gift needs. Create a “Wish List” and she
will send it to your loved ones so they know
what to get you. (209) 768-5266 or order online
at www.kaiserfamily.mygc.com
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Featured Article
Things That Keep Customers Coming Back
Winning customer loyalty involves more than
offering a stellar product or service. Here's
how to keep your brand relevant.
BY CHRISTINA DESMARAIS

Contributor, Inc.com

When it comes to customer loyalty, perhaps no other

Special discount to those who mention the above
ad to Gat Slor at 209-965-7002 or
gslor@legalshieldassociate.com
For more information, go to:
http://gslor.legalshieldassociate.com

It is with sadden hearts that one of our
own has passed away, MaryAnn Jackson.
As soon as we know more information, we
will pass along to our membership.

space has it as rough as hospitality. After all, who
doesn't enjoy trying out new hotels and restaurants?
Hank Freid, CEO and founder of Impulsive Group,
knows a thing or two about the subject. The New
York City real estate mogul's portfolio includes a
number of luxury hotel properties throughout
Manhattan, including the Ameritania Hotel at 54th and
Broadway, the Moroccan-themed Marrakech Hotel on
the Upper West Side, and, his most recent acquisition,
the newly renovated Sanctuary Hotel on West 47th
Street, which was named International Hotel of the
Year at the 2011 European Hospitality Awards.
Here's his advice on how any company can stay
relevant.
1. Embrace change.
Human beings crave novelty so it's vital that you
consistently offer customers some kind of newness. It
doesn't mean your product or service needs to change
constantly; it could mean something as easy as
regularly featuring fresh elements on your website. Just
look at the doodles Google often plops onto its
homepage or the way Bing showcases a new beautiful
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Featured Article Continued -

keep things new, if you don't innovate and keep

image every day--people love being surprised.
"Anyone who doesn't keep moving with the times and
presenting new ideas or a fresh face is going to get
stale and the brand won't be interesting anymore," he
says.

people engaged, they're going to go on to somebody
else because everybody likes going to the new guy or
to what the new product is," he says.

2. Keep your message succinct.
Like it or not, most people have some kind of device
within arm's reach almost every waking second, giving
them the ability to flit between apps or social
networks at the tap of a finger. As a result, inattention
is a modern pandemic. "The message has to come
across simple and memorable enough to engage a wide
audience," he says.
3. Find and tell interesting stories.
Freid makes sure that, in their newsletters, his hotel
properties tout examples of superb customer service,
such as the time a concierge had a shoemaker repair a
broken high-heel shoe that a customer had asked him
to throw away. "Without asking her or anything,"
Freid says. "She couldn't stop thanking us enough and
then wrote a super review for us on TripAdvisor. It's
those kind of things that you don't expect that are the
kind of stories you might want to tell."
4. Invest the time and money required to stay in
front of your competition.
Freid renovates Sanctuary Hotel's rooftop bar
seasonally with a new theme--an expensive process,
but one that keeps customers coming back. While the
space originally was going to be a summer-only venue,
it was so popular he enclosed it with clear plastic and
installed heaters. Visit this winter and you'll find a
Moroccan motif featuring imported rugs and lamps as
well as hookahs for customers to smoke. "If you don't
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For more on this article and others, please visit:
http://www.inc.com/christina-desmarais/how-tokeep-customers-coming-back-4-tips.html

